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Movies remain an important facet of Netflix’s strategy given their influence on SVoD service choices

Q3 2024: Top 10 motivations for subscribing to Netflix

Motivations relating specifically to the movie catalogue make
up two of the top four motivations for subscribing to Netflix
globally, with the ‘wide movie selection’ far out in front at 48%.
On the other hand, Netflix Originals rank sixth
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A M P E R E Countries included in this analysis have data available in Q3 2024: Argentina, Australia, Brazil, Canada, Czechia, Denmark, Finland, France, Germany, India, Indonesia, 5
Italy, Japan, Malaysia, Mexico, Netherlands, Norway, Philippines, Poland, Romania, Saudi Arabia, South Africa, South Korea, Spain, Sweden, Thailand, Turkiye, UK, USA © Ampere Analysis 2025

Obwohl Netflix in der B2B Wahrnehmung noch tGberwiegend flr das Thema
Loerie” steht, zeigen B2C Daten, dass eine breite Auswahl von Filmen mit recht
groBem Abstand das wichtigste Argument flr den Abschluss eines Netflix Abos
ist. Und: Die Breite der Filmauswahl schlagt Aktualitat - nur eines der Argumente,
die fur die Lizenzierung von Filmen sprechen...




...denn: Netflix Original-Filme verlieren im Vergleich zu lizenzierten Filmen deutlich
schneller und, bedingt durch ihre anfanglich hohe Sichtbarkeit, deutlich steiler an Wert.

Im Schaubild unten wird diese ,decay rate‘ gemessen anhand der prozentualen
Entwicklung der Anzahl der Views im Abstand von 12 Monaten.

But while Original movies start off with higher views, acquired movies have a longer shelf life
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Source: Ampere Analytics — Netflix Viewing Data

A M P E R E * Movies included in this decay analysis are those which were available from H1 2023 — H1 2024 and had at least 12m views to start; 14

A basket of 77 Netflix Original movies and 102 acquired movies were analysed © Ampere Analysis 2025




